Standard #4 Measurement and Analysis of Student Learning and Performance

Performance Indicator Definition
1. Student Learning_j Results A student Iearning_; outcome is one that measures a specific competency attainment. Examples of a direct assessment (evidence) of student Iearnin_g attainment that might be used include: capstone
Analysis of Results
What is your measurement
. > .
Performance Measure Megsurable Instrument or process Current Results Analysis of Results What Action Taken or Improvement Insert Graphs or Tables of Resulting Trends
goal What is your Do not use grades. " : n made. What did you improve or .
goal? (Indicate type of instrument) direct, | YWhat are your current results did you learn from the results” what is your next step? (3-5 data points preferred)
formative, internal, comparative.
In light of improved student UG Total Score
performance on the Peregrine examg .,
. o/ : o faculty and administrators created a ° 66% 65%

Ur!dergraduate. . S.COFGS were 66% |n°2(_)16/ 17, 65% Peregrine test results indicate that our more rigorous goal. Our new goal isgge, | 57%

Professionally Competent: in 2017/18, and 57% in 2018/19. tudent duate with lent t b ACBSP instituti . oU%
Basic Knowledge We met our goal in 2017/18 and students graduate with excellen o score above SP institutions ir

understanding of all functional areas of our region. We will continue to  40%

Demonstrate knowledge 2018/19 but not in 2016/17. For the

. Summative, external, comparative P business. In 2017, the Peregrine was evaluate whether this is an
busi B IImEHEE SIEES o from Peregrine exam. sake of space, peer institution incorporated into Business Strategy and | appropriate goal for our students. Ar20%
usiness and their relationship to each scores are not presented. These students are given a arade based upon additional action olan is to
other. Goal: are recorded inhouse to determine . gvenag . P , P .
Score above ACBSP institutions in our how we perform relative to our new | il Scores. Adding a grade incentive | communicate Peregrine resuits with o7 2016/17 2017/18 2018/19
region goal seems to have been effective. students. Student satisfaction relatea
: ) to course work has decreased,
Peregrine results suggest this decline
may not be entirely warranted.
UG Oral Communication
100%
Profegsr}gﬁg?l?g%?rtl%etent' No_data in 2016/17 (recorded_ but | Results have improvgd since the_2018 QA Prioritizing oral communicat_ion i 95% R
Oral Communication : Summative. direct internal files were damaged), 84% in Report. We will continue to monitor Oral lower-level courses, evaluating :
D o ’ ; 2016/17, and 79% in 2018/19. Communication with the intent of having it | team presentation, and evaluating 89%
emonstrate the ability to measure. Faculty evaluation = tati £ Global | itiol Whil ) tant tation h 849,
communicate effectively in of speeches. resentations are from Globa surpass our goal for multiple years. While important presentation have . A
front of a group. Business since St_anl_or Capstone | results have improved more work needs to | combined to improve re_sults. The 84% Mﬂd- 2%
Goal: 80% score. has been eliminated. be done. efforts will continue. 8% ——
2016/17 2017/18 2018/19

UG Written Communication

In light of continously failing to mee, oo
this goal the College of Business
developed the following response. 750,
First, the evaluation rubric was
revised. The new rubric allows for ¢ 50%
more nuanced evaluation. The new
rubric was applied in 2018/19 and 2°%
does not seem to influence the 0%
results. The second strategy is to 2016/17 2017/18 2018/19
devise a new instrument. The writing

74%

689

62%

Undergraduate: Professionally
Competent. Written Communication.

Demonstrate the ability to Summative, direct, internal o/ o : )
communicate effectively in measure. Faculty evaluation Sizozrgﬁ%/\/qe ée a7:d/ 06|Er5]°/§(i)r1 2/317 8 ﬁ%/ ° | Scores have consitently fallen below goal. pr’?ojzczgxigg:tee\?a?l?;isozoéfl3:r(ijttgielf
writing related to a of a selected writing project. ’ '

communication. The current

instrument is a long assingment with
many goals. Due to the assignment's
complexity, scope, and length it does
not align well with evaluating students

written communication outside the
context of a specific class. The new
instrument will be flexible enough that
all majors will be effectively evaluated

in a concise manner.

business topic.
Goal: 80% score.

UG Business Ethics Scores

Undergraduate: Ethically Grounded.

: - : 100%
Demonstrate core ethical competencies. E,:ggﬁ:"g%xzx;egﬁil Crgzgiﬁgen' Scores were 68% in 2016/17, 65% | Despite a downward trend, results continue Nofﬁ%ngffgﬁ%ggﬁzﬁﬁzﬁg dotrger.
: : : . . or .
Goal: Mean score ?OIOE/thICS section above scores. in 2017/18, and 54% in 2018/19. to exceed our goal. determine if a response is warranted. 85%
0 20% 68%
55% 54%
55% | - -
400& NnN4R /477 NnN4-7/40 NN40/40
UG Globally Engaged
Undergraduate: Globally Engaged. We note the improvement in our student 409, 38%
Demonstrate knowledge of the global Formative, external assessment. . scores from pre-test to post-test and view it ° °
business world by reflection on global Cultural Intelligence Center (CQ) Sit:?r?igtz rselgoz’vvﬁ;ro?g_;rensrt)c[%ve(r)r;int as an indication of students increasing in As this is a relativelv new instrument
belief systems and documenting global Assessment. Knowledge and test increaées ofFI)38°/ 299, pand their Cultural Intelligence knowledge, which we will continueyto monitor to  30%
involvement/engagement Goal: |Strategies category of the survey is 41% in Knowledae an(:j, 15<;’ 219 corresponds with our goal of global determine if our qoal is aporooriatel
Improvement from pre-test to post-test of | used. Pre and post test given to an d°1 7% in Stra ge over tr(;é Hi moe business world knowledge. This i %rous pprop y 21%
15% points in the Knowledge and students in GBSN 300 business ° eriod g ngly sed improvement re-affirms our commitment to 9 : 20% . 17% 17%
Strategies category of the Cultural core course. P yzed. GBSN 300 as a course which meets the 15%
Intelligence Assessment test objectives our college sets for its students. 100 I 5o/ I I
0%
2016/17 2017/18 2018/19
Know
_ M Strat ,
Will continue to monitor this LU Sullally nespurisivie
Undergraduate: Socially Responsible. | Formative, external, comparative s . C instrument do determine if a trend | 30
: . tudents show improvement in this : . ° 239
Demorsirte suareness of socalneeds | rom Culura Intllgence Cente | s, wihprefol o postest | Students continue to showe mprovement | CMEIES,Resue i e years il
Improvement from pre-test to post test of components of the survey are mgrr?vaesgiccj) 8% ;’70/ °ér?(;] 239 ;’nm N uict)e vairr“e/g avr\‘/e a?ezl?::)t gorzzfslfcezt?re appropriately rigourous, if curriculum | 15% 10% g0, 1%
10% points in Drive and Action categories | used. Pre and post survey given to Action ove(;,the t?me eriogj e?(ceedin nér falling short of our ogl changes are in order, orif thereisa | go, . . 39% .
of the Cultural Intelligence Assessment | students in GBSN Global Busines analvzed P 9 9 goal. more effecitve way to instruct 0% - —
Test. core course. yzed. students in the merits and importance ° 017/18 2018/19
of social responsibility. Drive
B Action
AT CTETE RN (TS We continue to exceed our goal but a trend UG Accountlng Ma]or
Major Students will Summative, external, comparative Student scores were 84%, 72%, is emerging of lower scores. Accounting No significant changes are in order. ggo, 849
, , o/ . . .
e apply that knowledge inreal fe, | oM Peregrine exam. | a0 epectvely, | facultys changes o teaching style and | o,ct L ETe 1S ERNECEE :
Goal: 55% Score ' ’ ' content appear to have been effective. 68% 60%
45%
23%
UG Entrepreneurship Major
Undergraduate: Entrepreneurship 100% 100% 100%
Major Apply Student scores were 100% and s . . As the major has been eliminated
knowledge to the creation and| Summative, external, comparative | 100% in 2016/17 and 2017/18, | _Students wilhin the major continue 10 _ 1 yere are very few students waiting 759,
evaluation of from Peregrine exam. respectively. No students took the the maior graduate with this degree (less thai
entrepreneurial ventures. exam in 2018/19. Jor. 5). 50%
Goal: 55% score.
25%
0%
| 2016/17 2017/18 2018/19
Undergraduate: In 2018/19 there was only finance major . .
Finance Major which took the Peregrine exam. Such a UG Finance Major

Demonstrate knowledge of Student scores were 62%, 63%, | small sample size warrants a conservative When results with more students

Summative, external, comparative

finance concepts and apply from Peregrine exam and 40% in 2016/17, 2917/18, and | interprettion of the year in which we fell |taking the exam are obtained they wi’0% 62% 057
those concepts to financial ' 2018/19, respectively. short of our goal. For 2016/17 and 2018/19 be anlayzed. 53%
problems and projects. adjustment to finance courses made by 40%
Goal: 55% score. faculty appear to be effective. 35%
18% -
Undergraduate: Global Business Major The Global Business major has beer UG GIObaI B7l0{/8|ness Major
businss concepts and demonsirate the. | Summative, external, comparative | S\Uent scores were 53%, 70%, | In 201718 and 2018/19 only two gobal | S CEELECE Y FUCEARS Aneron
ability to adapt to diverse cultural from i’eregriné exam. and 40% in 2016/17, 2917/18’ and | business majors took the exam. Caution is sunsetted faculty. will work to ensure 53% >
environments. 2018/19, respectively. merited in considering the results. students continue to receive excellent 40%
Goal: 55% score. instruction. 35%
18%
0%
Undergraduate: UG Management Major

Management Major

Demonstrate understanding of 80%

Average student scores across the | Goal met in each year. The lowest score is | Faculty have met to incoproate more,

foundational management and e . . ; 0%
leadership concepts and Summative, external, comparative 6$7nggoe/mengdéssg}p!ln§%¥v6t=,;:e7 R conS|ster|1:tIy mltthg ."f:.r('f‘t.a of I;Iu_man elements Otf human res_l_o#rces mthJ Joor
theories and apply them to from Peregrine exam. 0, o, an b in , esources. Faculty initiatives to improce | managemente courses. They are als40%
ersonal develooment and 2017/18, and 2018/19, learning outcomes after the 2018 QA exploring the possibility of adding a, .,
P managerial prrc))blems respectively. Report were successful. human resoruces course to the majo
Goal: AVerage score of 55% in the 0% Mgmt HR Oper OB Lead
management disciplines. 2016/17
2017/18
B 2018/19
I
UG Marketing Major
63%
63%
Undergraduate:
Marketing Major Scores are a marked improvement over 60%
Demonstrate understanding of . . Student scores were 57%, 63%, [past years. Staffing marketing courses with o
foundational marketing Summf?g%ebzﬁerrr;sg gg;nrgaratlve and 53% in 2016/17, 2017/18, and | full-time faculty and ensuring adjuncts are Continue to monitor. 57% >7%
concepts and 9 ' 2018/19, respectively. covering essential material have been .
theories and apply them successful. 55% 53%
Goal: 55% score in marketing. 529, I
° 2016/17 2017/18 2018/19
I
Undergraduate: UG Busn Admln
Business Administration Average student scores were 65%, 70% 65%
Demonstrate understanding of . . 60%, and 48% in 2016/17, Students are demonstrating knowledge of : . Lo - 60%
foundational business concepts and Summfz:\ct)%eijee?teerrri\r?g gg;nrgaratlve 2017/18, and 2018/19, business principles in this new program wil rsrl(z)r:ggrat%(;eltgrr]m_lpuenlf[ rde?](é“mnf,:g% 48%
theories and be able to apply them. 9 : respectively. We did not meet our (maijor). 9 '
Goal: Average of 55% score on goal in the last year. 35%
Accounting, Management, and Marketing.
18%
0%
2016i1:7TMBA Tzoi:7/1i3 S 2018/19
otal scores
Evaluating the sub-categories of the S :
o, 0] o
Full-Time MBA: . . Student scores were 51%, 53%, Peregrine total score, the MBA students Program leadership will continue tcgoe,
Functional Competence Summative, external, comparative | and 66% in 2016/17, 2017/18, and tend to do well in Oraanizational Behavior | "€V1eW the testing areas and concej
P from Peregrine exam. 2018/19, respectively. Exceeding 9 coverage in the courses to address

Goal: 50% score. and Marketing and poor in Finance and

low or variabl res.
HR. ow or variable scores

the goal in each year.

laYa Y4

FTMBA Oral Communication

Faculty continue to stress oral

Full-Time MBA: Threshold was 80% average on

- . Summative, direct, internal. . ; communication throughout the FTMBA Continue to monitor and to clarify100%
Prog::Isg) :;Irlxu%?gzﬁfnt' Faculty evaluation of final group not achi ecje?dn?r; \g:écg e\g?z nalyzed curriculum, and this results in good final assignment structure and 90%% 90% 89%
Goal: 80% score. presentations. 2017/18 (78%). group presentation oral communication expectations. °
scores. 20,
80% °
70%
60% —mrm—m—0—7—7"7"7=———"—"—""""""—"—7""—
Scores have improved markedly since the 2otenz o ...201718 ...2018/19
Full-Time MBA: 2018 QA Report. Bringing langauge training . .
Professionally Com .etent' Summative, direct, internal. Threshold of 80% was met in in-house and curriclum changes to aid The faculty will continue to work with 90% b
Written Corgmunicgtion ’ Faculty evaluation of selected  |2016/17 (84%) and 2017/18 (88%). | international students apper to be effective. | all students on written communicatior 84%
Goal-80% score written assignments. It was not met in 2018/19 (77%). Missing the goal for one year during the readiness. 83% 779
R0 : data presented in the 2020 QA Report . _
indicates the goal is appropriatley rigorous. 75%
68%
60% —mMmMmM8 ——— ————————————=
2016/17 2017/18 2018/19
80%
66%
60% 57%

50%

1




from Peregrine exam.

Summative, external, comparative

Threshold of 50% was met in

2016/17 (50%) and exceeded in
2017/18 (57%) and 2018/19 (66%).

Faculty adjustment course material made
after the 2018 QA erport has been
effective. Creating a separate course in
Ethics appears to have improved scores,
too.

20%

0%

No changes necessary. 80%

60%

40%

from Peregrine exam.

Summative, external, comparative

Goal was exceeded in all three
years.

Evaluating the sub-categories of the
Peregrine total score, the PTMBA students
consistently do very well in Organizational
Behavior, Management, and HR. In some

years we are short of the goal for
Accounting and Finance.

No changes are necessary. The goal 20%

appears to appropriately rigorous. 0%
Analyzing data across years indicat °
there are no consistent trends in 1ggo,

H N N

PTMBA Total Scores

63%

2016/17

2017/18 2018/19

falling short of goal in any of the

areas evaluated. 75%

Summative, direct, internal.
Faculty evaluation of final
group presentations.

Exceeded threshold of 80% on

ranging from 85-91%.

evaluation rubric with cohort scores

Consistently exceeded goal. Students
continue to exhibit an appropriate level of
skills as evaluated by our faculty.

50%

25%

Continue to monitor. Continue to
stress oral communication throughc
the PTMBA curriculum with
presentations, video recorded
assignments, and spoken responses.

O,

70%

from
Peregrine exam.

Summative, external, comparative

Continue to exceed 50% threshol
with cohort scores ranging from
56-68%.

We are meeting our goal with an
encouraging recent trend. Scores improved
over each year in this report. Improvements
made to coursework appear to be working.

d

0%
Continue to monitor. In light of scores
and trends faculty will discuss making
the goal more rigorous in the future.

70%

from
Peregrine exam.

Summative, external, comparative

Below goal score in 2016/17 and

exceeded in 2017/18 and 2018/19.

We have struggled to meet this goal in the

past. The two most observations indcate

that efforts to improve globaly enagement
may be successful.

0%

Will continue to monitor to determine
if trend from last two years is
indicative of long-term improvement.

85%

AA4dATa=

Q40,
J T /0

85%

AAR4= 14N~ AnaAIaA

2016/17

PTMBA Ethics Scores
T 08%
ISS% I I

2017/18 2018/19

PTMBA Globally Engaged

48%

59%

51%

2018/19

ZOE%A Professional Com petency

data will be used to evalaute
students' experiences within the
program.

84%

: 9
6.75 6
45 -
2.25 -
Work to recruit and prepare students 0 0 - 0 r 0
sufficiently well so that they will be 015 16 2017
A count, direct, internal measure: | One student timed out during the [Our goal of having zero students is rigorous al;lr? dt%ics:cSJrenrri');?itoengoiﬁres‘ﬁv;orkr,oeﬁ;rpes, B Graduated
number of students timing out of time period reported and 8 but imporant to the program. The number amount of time. Ad ditionaFI)Ip srijrve Withdrew
the program. students withdrew. of students withrdawing is concerning. : Y. y LS

DBA Functional Competence
84%

83%

Summative, direct, internal

82%

80%

Will continue to use selected writing79%

81%

80%

measure. We report the
percentage of students who

All students earned a score of

Students are demonstrating knowledge of
ethical principles and are able to incoporate
this knowledge into the classroom. This is a

0%

Continue to require ethics statement

Formative, direct, internal
measure. Evaluation of final

project in BUSN 707 ethics course.

Fell short of threshold in each year.

Previous efforts to address instruction
related to social awareness constructs do
not appear to have been successful.

(ompiled o teachin prtle,
score of 80% or better. encourging to see this success. o0
75%
50%
25%

0%
Faculty will meet to explore ways to
change to curriculum and topics
covered to address falling short of this
goal.

2016/17

. The previous curriculum review and project to assess student 201617 2017718 201819
measure. Faculty evaluation Threshold v:ralfereeaggresd in all of the updates to the marketing curriculum appear| understanding of functional areas cf I .
of a selected writing project. y ) to have been successful. business content. Continue to monit DB A Teachlng
on a yearly basis.
100%
95%
90% 89%
85% o 84%
Providing a lesson plan model in the Encourage students to 80% E— -
Summative, direct, internal Over the vears. scores are teaching course and using that model in develop curriculum maps : 2016/17 2017118 2018/19
measure. Faculty evaluation of i n)c/: rea s’i n other courses has improved scores. Trend for their units and to place .
teaching units. 9- is indicating that students across the the units within the DBA EthICS
program are improving in this competency. framework. 100% 100% 100% 100%
o
75%
50%
25%
Summative, direct, internal

2017/18 2018/19

DBA Social Awareness

85%

2016/17

8870

2017/18 2018/19










